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A brief bit about the Brief
The brief is a starting point for your project. It defines what you are setting out to achieve and why.

In order to do this, it explains the current situation identifiying any shortcomings of the existing product and highlighting areas for improvement, explains the history of the project and sets out the aims and objectives for the new solution.  

1 Aim
To design a weekly student travel ticket that appeals to kids travelling to and fro via public transport. 
A ticket that emphasises not the fact that the user are making a journey (exciting enough on its own sometimes) but the fact that the journey enables the user to go somewhere. It is about the destination!

The design needs to be practical, appealing and easy to use, something that you would be happy to be seen out and about with.

Think about new technologies. Does the ticket have to be paper? 

2 Practical requirements
Must be pocket sized, or fit into a wallet. 

Information must be clearly displayed so that the driver can see at a glance that the ticket is valid.

The driver must also be able to easily identify the student.

Any special requirements of the passenger need to be subtly identified. More information is available on this subject later in the brief.

Needs to be fraud proof.
Must be hard wearing.


3 Researching tickets
There are currently lots of tickets available for travel, collect as many as you can, you can find reference on travel websites, at the local Travelshops, and probably at the bottom of your bag! 
Compare these with other sorts of tickets, cinema tickets, tickets from the swimming baths etc. 

What information is common to all of the tickets. Think about why certain information is required on most tickets. Think about the additional information required on yours.

4 Target audience and ages
School kids 9 -11 years/11-14 years

5 Researching your target audience
What sort of things appeal to your audience?
Look around at images, styles, fashion, mobile phone covers.

Collect magazine articles, pictures, photos, postcards.
What does your target audience like to do?

Where do they like to go?
Collect images and ideas and create a mood board

What does this tell you about your traveler?


6 Image/tone of voice/attitude
Friendly, interesting, stylish and practical

7 Cost of ticket
Think about how much your ticket should cost? 
What are you paying for?


8 Budget
9 Timings
Week 1 - Initial research create ticket board and user mood board analyse your findings and discuss

Week 2 - Initial ticketing ideas as sketches
Week 3 - Discuss initial ideas and consider feedback

Week 4 - Begin creating your ticket. You can draw it, or create it using an online application
Week 5 - Continue visualizing

Week 6 - Present your finished ticket. Check your solution against the aims of the brief. Does it answer all of the objectives?


10 Research Materials
Do you have any supporting research that you can provide?  These could include: magazine articles, newsletters, newspapers pieces, video, Statistical data, photos, lesson plans or reports.

11 Research Contacts
Are there further research contacts that we can use? Maybe you have specific departments or people dealing with aspects of the project? Do you know of other organisations that are working or researching aspects of the same the same issues? Try to List organisations, people, email addresses and telephone numbers.
Name
Job Title
Organisation
Email
Phone

 
 What do you think will work?
Perhaps you have your own ideas as to how the problem could be approached on DingDing? Perhaps something sparked whilst researching for this brief or that programme on Channel 4 gave you a really good idea? If you have then this is where we want to hear about it.

17 Schools, Teachers and Pupils
Do you have good contacts with local schools, teachers or pupils that could help in researching the module?
Name
Job Title
Organisation
Email
Phone


18 Other
If there is anything you think is relevant please feel free to add new sections.
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